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ABSTRACT 
 

In the this research work, we observed that innovative activity by evolving, 
becomes more flexible. Platform models are a key mechanism for coordinating 
processes that provide a qualitatively new space for the interaction between the 
fields of science, education and innovation.  

The purpose of the research work is to develop principles, models and 
methods that ensure the effective creation and development of a project 
management system for higher education institutions based on an analysis of the 
potential of higher education and the activities of management organizations in 
improving the management of innovational development of the region. 

Platform participants, in this case, USB&E (University-Student-Business and 
Entrepreneurship) receive the opportunity to exchange knowledge and experience. 

In recent years, innovation policy has focused on the integration of scientific, 
educational and innovative fields. If previously its scope was limited to science-
intensive projects with a small number of participants implemented by individual 
large companies within the framework of technology parks and clusters, now 
priority is given to the development of innovative ecosystems and open innovation 
on a platform basis with the involvement of a wide range of users.  

The role of platforms in coordinating innovative projects based on 
partnerships between universities and external service providers. Since the platform 
approach expands the knowledge base to provide user-oriented services based on 
innovation. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



7 
 

 
 

. 

 
  

 

.  
 ( - -

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 



8 
 

 
 

 9 
1 

 
12 

1.1 C   - -    
 

12 

1.2 
                                                                                                       

14 

                                                                                                                         
18 

2 
 

26 

2.1   
 

26 

2.2  
                                                                                                  

28 

3 
 

46 

 
3.2 

                                                      

46 
 
 48  

 51 
 53 

 54 
 57 

 

 

 

 

 

 

 

 

 

 

 



9 
 

 
 

 
  

 

  
 

   
  

 
 

. 
 

  
   

 

 
-

 
 1. 

; 
 2. 

 
 3.  

; 
4.  
5.  

; 
6. 

 
7. 

 
8. 

 
9. 

 



10 
 

10. 
 

  -  , 

 
  - 

 
- :

 

  
  

 
 

: 
1.    
2. 

 
3.  

 ? 
  

  

. 
 

,  
1. 

 
2.   
3.   
4.  

 
5.   

. 
 

1.  

-  
2. C

 



11 
 

 

 

 

. 

 
  

.  
 

  .  
 

.  
 

 
. 

  
 

 

 

 

 

 

 

 

 

 

 

 



12 
 

 
 
1.1 C   - -

 
 

. 

. 
.  

. 

: 
1. ; 
2. ; 
3. -

; 
4. .  

. 
 . 

. 
 

; 

. 
 [1]

  

( ).  
 

 
 

-  
 



13 
 

. 

. 

. 

   .  

-  
 

, 
.  

 

  

 ,
 

  
  

 

. 

. 
.  

. 



14 
 

.
 
 

  
 

2). 
 

 [2].  
 

 
2 -  

 . 
 

  
, 

. 
: 

: 
1.  

;  



15 
 

2.    
 

.  
: 

1. 
. 

; 
2.  

.  
: 

1.  
;  

2.     
   

.  

 

. 

3]. , 

 

. 

-

4]. 
 



16 
 

 
. 

 
. 

    
   

. ,
. , 

.
 

 

[5]. 

. : 
1. ; 
2.  Tesla, Toyota);
3. Samsung, iPhone). 

-
(Twitter, Yandex .). 

.  
 

 

 

 
Yandex 

.  



17 
 

Samsung 
Samsung Android.  

 

 
 

. 
 

. 
 

-
. 

 
. 

  
. 
-

-
-

.  

. 
 

 

. 
  

- . 
 -   

  -
. 

7].  



18 
 

-

 
 

.  
 
 
1.3 

 
 

 
. 

. 
 

,   
 , 

 
 

  
,  

-
- -  

 

. 
. 

-
. 

. -

. 
. 



19 
 

. 
( 3). 

 

 
 

 3 -  
 

 .  
 
. 

  
 

 

-
 

 

, 

4).  



20 
 

 
4 -   

 . 
   

. 

. 
-

. 
  

 [8]. 

. 
 

 
 

. 



21 
 

. 

 

 
 

.  -   -
 

 

 

 

: 
1.  

; 
2.  ; 
3.  ; 

: 
1. ; 
2. 
. 



22 
 

-
 

 

 
, 

 ,    

 

 

 

, 

 
   [11]. 

 

  
, 

  
 

  



23 
 

 . 
   
,  

 
  [12].  

 - 

 

  

 

  , 
 

  
,   . 

 

 
, 

,  
 

 
 

 
 

 
 

 
  

 



24 
 

 

 
. 

 

 

 

-
  . 

  
 

 -  
. -

 
 

-
.  

-
 

,  
 

 
-

- 



25 
 

 

 - 

 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



26 
 

2     
 

 
2.1   

 
 

 
)

. 

. 

. 

 

: 
1. 

   

 ; 
2.  

. 
   

 
 

 
 

 



27 
 

  , , 
 

 
 

,  
 

  
 

 
 

 

  

 

-  

 . 

  
-



28 
 

 

 
 
 
2.2 

 
 

 
1. 

 
2.  

 

 

 

- 

 

 

 



29 
 

 
. 

 

- 

 

 .  

 

 

-

 

 

 
-

 



30 
 

 
 

 

 
 -

 
-

 



31 
 

-

 
 

Knowledge Management

 

 



32 
 

 

-

 

-
-

IT-
 

-

-

 

 

 



33 
 

-

-

 

 

-

-

, 

-
-

 
 



34 
 

-

 

 -

 

-

 

 

 



35 
 

 

-  

-

-
-

 
 

-  

 

 

 

-  
-

 



36 
 

 -
 

 
R

5). 
.  

 6). 
 

 

 
 

5   
  

    R. 

(Intercept)       -1.738e+00  5.578e+00  -0.312   0.7596   
mydata$population  8.627e-06  4.670e-06   1.847   0.0846 . 
--- 

 
 
Residual standard error: 9.192 on 15 degrees of freedom 
Multiple R-squared:  0.1853, Adjusted R-squared:  0.131  
F-statistic: 3.412 on 1 and 15 DF,  p-value: 0.08456 



37 
 

 
 

6  
   

 .43 
. 

 

 7). 

8). 
 

 
 

7  ,   
   

  R. 
 



38 
 

 
 

8    ,  
    

 .79 
. 

 

 9). 
,  

10). 
 

 
 

9  ,   
  

  R. 



39 
 

 
 

10    ,  
   

 .73 
. 

 

 11). 
 12). 

 

 
 

11   
  

  R. 
 



40 
 

 
 

12     
  

 .95 
. 

 

 
. 

( ) . 
. 

. 

 .
  

. 
. 

. . 
 

 1). 
 

 1 -  
 

   
1. 0,2  
2. 0,5  
3. 0,7  
4. 0,9  
5.   

 c     



41 
 

 

  3),  

  2). 
 

 
 

3 -   
    

 
     2 -   
 
    

1. .  43 33% 
2. -  17 13% 
3.  71 54% 

 c  
 

.  

-

 



42 
 

. 

 
 
, 

 

  
 . 

 
 , 

 

, 
  

 
  

,  

, 
  

  
 

 
 

, 
   

 
,   

.  
 

 

,  

  



43 
 

.  

 

  

 

NURI), 
 

 

, 

  [19]. 

,  
 

 

  

 

  
. 

 



44 
 

 
  

 

 
, 

 
 

[20]. 

-

   

  -
. 

(  

 

 

 , 
. . , 

-

 



45 
 

 

. 

  

.  
  

 . 

-

.  [22]. 
 C  

1.  
 

2. 
: 

; 
3.      ; 
4.   ; 
5.  

.   

 [23]. 
 
 
 
 
 
 
 
 
 
 



46 
 

  
   

 

 
 

  
 

.  
, 

 

-
    

 
  

  
 

 
.  

  

 
  

 . 

  :  
-

, 

,  
.  

-

   
 

-
, ,

 
  



47 
 

 
 

  

  
 

   
 

 

  

  

-

  

 
 



48 
 

 

 

 

 
  

 

 
 
 

3.2 
  

 
  

 

, 

 

-
 

31]. 

 



49 
 

,  
  

 

 
, 

 

 

  

 

 
 

-

-

. 
 

-



50 
 

-

 
 

-
-

 

-

-

-

 

 
 
 
 



51 
 

 
 

-

- - . 

. 

 

, 
 - 

. 

 

-
-

-
-  

 

, -
 

- -
 

 



52 
 

 -  
 

. 

 

 

 
 

 
 - . 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



53 
 

 
 

 - - -  
   

   
   

   
   

  -  
   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 



54 
 

 
 

-94. 
2 Boudreau K., Hagiu A. (2009) Platform Rules: Multi-Sided Platforms as 

Regulators // Platforms, Markets and Innovation // Ed. A. Gawer. London: Edward 
Elgar. P. 163 191. 

3 Harmaakorpi V., Tura T., Melkas H. (2011) Regional innovation platforms
// Handbook of Regional Innovation and Growth // P. Cooke, B. Asheim, R. 
Boschma, R. Martin, D. Schwartz, F. Todtling, Cheltenham: Edward Elgar, pp. 556
572. 

4 Von Hippel, E., & von Krogh, G. (2006) // Free revealing and the private-
collective model for innovation incentives. R and D Management, 36(3), 295 306.

 // 
no. 23, 2014, pp. 2-14. 
 -

 
2018, pp. 7. 

-
 -

-297. 
8 Cooke P., de Laurentis C. (2010a) The Matrix: Evolving Policies for

Platform Knowledge Flows // Platforms of Innovation: Dynamics of New Industrial 
Knowledge Flows // Eds. P. Cooke, C. de Laurentis, S. MacNeill, C. Collinge. 
London: Edward Elgar Publishing. P. 311 360. 

9   , and   //

-553. 
10 Kautonen M., Pugh R., Raunio M. (2016) Transformation of regional 

637. 
11 John Goggard, Jaana Puukka (2017) The Engagement of Higher Education 

Institutions in Regional Development: An overview of the Opportunities and 

P. 17-18. 
12 Soo, D. & Hartley, M. (2009). Emergent and Contested Conceptions of 

Civic Engagement at American Colleges and Universities // Paper presented at the 
American Educational Research Association Annual Meeting, San Diego, 
California. 

-48. 



55 
 

14 Markkula M. (2013) The Knowledge Triangle Renewing the University 
Culture // The Knowledge Triangle: Re-inventing the Future // Eds. P. Lappalainen, 
M. Markkula. Helsinki: SEFI, Aalto University, Valencia University. P. 11 32. 

15  ,  ,  , and  // 
"      "  ": 

 " , vol. 12, no. 2, 2018, pp. 62-76. 
 

-232. 
17 Ladkin D. (2004) Action research // Qualitative Research Practice // Eds. 

C. Searle, F.G. Gobo, J.F. Gubrium, D. Silverman. London: SAGE. P. 536 548. 
18 Thorp, H., & Goldstein, B. (2010). Engines of innovation: The 

entrepreneurial university in the twenty-first century // Chapel Hill: University of 
North Carolina Press. 

19  .     
   // , 2009.   . 92 96. 

 
21 C : / . 

. . . ; . . 
22 . . 

. 

. 159 167. 
24 Asplund, P. & Nordman, N. (1999). Attitudes toward Third Mission. A 

Selection of Interviews from Seven Universities in Sweden, CERUM, Working 
Paper No. 15. 

192. 
26 Thomas L., Autio E., Gann D.M. (2014) Architectural leverage: Putting 

219. 
27 Zemsky, R., Shaman, S. & Shaprio, D. B. (2001). Higher education as 

competitive enterprise: When markets matter // New Directions for Institutional
Research, issue 111, p. 21-37. 

 
  29. 

. 15-16. 
30 Taylor, F. W. (1911/1996). The Principles of Scientific Management. In J. 

M. Shafritz & J. S. Ott (Eds.), Classics of Organizational Theory (pp. 66-79). New 
York, NY: Harcourt Brace College Publishers. 



56 
 

31  . .,  . .,  . .  
: .   .  //    . 

47. 

 vol. 14, no. 
3, 2014, pp. 479-487. 

-  
-   129. 

  34. 
 

 
-  

36 Weerts, D. J. & Sandmann, L. R. (2008). Building a two-way street: 
Challenges and opportunities for community engagement at research universities //
Review of Higher Education, 32(1) p. 73-106. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



57
 

 

 
 

 
 

 
.1

 -
 

-
. 

 



58
 

 

 
 

 
 

 
.1

 -
 

-
. 



59
 

 

 
 

 
20

03
 

20
04

 
20

05
 

20
06

 
20

07
 

20
08

 
20

09
 

20
10

 
20

11
 

20
12

 
20

13
 

20
14

 
20

15
 

20
16

 
20

17
 

20
18

 
20

19
 

20
20

 

 
18

0 
18

1 
18

1 
17

6 
16

7 
14

3 
14

8 
14

9 
14

6 
13

9 
12

8 
12

6 
12

7 
12

5 
12

2 
12

4 
12

5 
13

1 

 
8 

8 
8 

7 
7 

6 
6 

6 
6 

6 
6 

6 
6 

5 
4 

4 
4 

5 
 

6 
7 

7 
7 

6 
6 

7 
8 

8 
7 

6 
6 

6 
6 

6 
6 

6 
6 

 
4 

4 
4 

4 
4 

2 
2 

2 
2 

3 
3 

3 
3 

3 
3 

3 
3 

4 
 

3 
3 

3 
3 

3 
3 

3 
3 

3 
3 

3 
3 

3 
3 

3 
3 

3 
3 

-
 

6 
6 

7 
7 

7 
4 

4 
4 

4 
4 

3 
3 

3 
5 

4 
4 

4 
4 

 
4 

5 
5 

5 
6 

5 
5 

5 
5 

5 
5 

5 
4 

3 
3 

3 
3 

3 
 

15
 

15
 

15
 

15
 

13
 

14
 

13
 

13
 

13
 

10
 

10
 

9 
9 

9 
9 

9 
9 

9 
 

8 
9 

9 
8 

7 
7 

7 
7 

7 
7 

7 
7 

7 
7 

7 
7 

7 
7 

 
6 

6 
6 

6 
6 

5 
5 

5 
4 

4 
4 

4 
4 

3 
3 

3 
3 

3 
 

5 
4 

3 
4 

4 
3 

3 
3 

3 
3 

2 
2 

2 
2 

2 
2 

2 
2 

 
4 

5 
4 

4 
4 

4 
4 

4 
4 

4 
4 

4 
4 

4 
4 

4 
4 

4 
-

 
4 

4 
4 

4 
4 

3 
3 

2 
2 

2 
2 

2 
2 

2 
2 

2 
2 

2 

 
2 

2 
2 

3 
2 

2 
2 

2 
2 

2 
2 

2 
2 

2 
2 

2 
2 

2 
-

 
9 

11
 

10
 

10
 

9 
9 

10
 

10
 

10
 

10
 

7 
7 

7 
7 

7 
7 

7 
7 

-
 

10
 

10
 

11
 

13
 

13
 

12
 

12
 

13
 

14
 

14
 

14
 

14
 

14
 

14
 

13
 

14
 

15
 

17
 

 
69

 
66

 
66

 
62

 
63

 
48

 
52

 
52

 
47

 
45

 
41

 
40

 
42

 
40

 
40

 
41

 
41

 
43

 
 

17
 

16
 

17
 

14
 

9 
10

 
10

 
10

 
12

 
10

 
9 

9 
9 

10
 

10
 

10
 

10
 

10
 

 

.1
 -

 
 

   

  



60
 

 

 
 

 
 

.1
 -

 
 

 

  


